
The inbox competition is fierce. So you need to get the attention of your readers with the best 
possible email envelope. 

 
 
  
  
 
 
 
 

 
 
As you can see, this email is from me, Brad Davies, and not from your good friend, 
“do_not_reply”. You may be as surprised as we were when we conducted our research 
and saw that some organizations still use email "From” lines similar to that. 
  
Here are three tips in our best practice series on how to get noticed in the incredibly 
competitive inbox world: 
  
#1: Do_Not_Use_An_Alias. 
  
If your email “From” line still says “do_not_reply”, you essentially tell a reader that you 
have no interest in communicating with them. Thankfully, most organizations have moved 
away from this, but there are still some that have not. If you're one of those, stop it 
immediately.  
  
#2: Put a face on your organization. 
  
Make sure that your “From” line uses a person’s name and your organization’s name. 
People are much more likely to open an email from a person rather than a faceless 
organization. 
  
#3: Make it personal. 
  
Use the donor’s name in the greeting line if you have it. Four out of five organizations 
aren’t personalizing the “To” line of their emails! This is an easy way to stand out in an 
inbox. People want to feel wanted, and using their real name instead of an email address 
is an easy way to show that you know who they are. Oftentimes, this can be a problem 
with the email sign-up and registration, which we talked about in the last email. So make 
sure your sign-up form gets a person’s first name and then use it once you have it. Then 
sit back and watch as your open rate increases. 
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